


Webcast Protocol 
l The operator has muted your phone during 

the presentation. 

l Questions can be emailed in during the 

% 
resentation via the “chat” box at the 
ottom of your screen. 

l Or 
41 

ou may wait to ask your questions 
ver ally during our Q&A at the end. 
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How did we arrive at an industry 
program that suggests a link 

between dairy and weight 
management? 
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Emerging Science Shows Link 
Between Dairv and Weight Loss 

- Zemel MB, et al. Dietary calcium and dairy products accelerate weight 
and fat loss during energy restriction in obese adults. American Journal of 
Clinical Nutrition. 2002 

- 

- 

- 

Periera MA, et al. Dairy consumption, obesity, and the insulin resistance 
syndrome in young adults: The CARDIA Study. Journal ofthe American 
Medical Association. 2002 
Davies KM, et al. Calcium intake and body weight. Journal ofclinical 
Endocrinology & Metabolism. 2000 
Volek, JS, et al. Increasing fluid milk favorably affects bone mineral 
density responses to resistance training in adolescent boys. Journal ofthe 
American Dietetic Association. 2003 

- Novotny, R, et al. Higher dairy intake is associated with lower body fat 
during adolescence. FASEB Journal. 2003 

- Phillips SM, et al. Dairy food consumption and body weight and fatness 
studied longitudinally over the adolescent period. International Journal of 

Obesity. 200 1 



c 



Other types of claims do not require 
FDA approval 

Type of Claim 
1 Nutrient Content 1”Excellent source of 

I I ca cium” 
“Structure/Function” “Supports healthy weight / 
or “Dietary Guidance” loss” 
Health Claim “Helps prevent obesity” 
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Consumers Are Skeptical, 
But Readv 

l Consumer research confirms that 
- Belief that dairy is naturally nutritious and 

wholesome, and marketplace diet trends, make 
dairy weight loss message believable 

- Message reinforces the importance of getting 
enough of the “dairy they love” 

- Because the dairy weight loss idea is new to 
most, they want facts and proof 
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l Bill Ahlem, Chairman , Nationa l Dairy Board 
l Rick Beaman, COO, Southwest Reg ion, Dean Foods Company 
l Tom Camerlo , DMI Board member 
l Scott Charlton . VP o f Manu facturing, Publix Supermarkets 
l Lou Gentine , Cha irman  & CEO, Sargent0 Foods inc. 
l Mary Kay Haben, Group VP, IQ-aft Foods, President, Kraft Food  Cheese 
l Gary Hanrnan, President & CEO, Dairy Farmers o f America 
l Gary Korsmeier, President & CEO, Califo rnia Dairies , Inc. 
l Thomas Kunz, President & CEO, The  Dannon Company 
l Tracy Noll, President & COO, Nationa l Dairy Holdings 
l M ike Nosewicz, VP, Dairy Group East, The  Kroger Company 
l Chris Polic inski, Exec. VP & COO Dairy Foods Group, Land  O’Lakes, Inc. 
l John Robinson, Sr. VP, Sales & Marketing, Dean Foods Company 
l Paul Rovey, Cha irman , DMI & UDIA 
l L ino Saputo, Jr., President & COO, Cheese Division, Saputo Cheese USA 
l Robert W a ldron, President, Yop lait-Colombo 

Executive Steering Com m ittee 

T. W ilcox, Director o f Operations, W ilcox Farms, Inc. 
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Scientific Advisory Group (SAG) 

Barr, Susan - Professor, School of Family & Nutritional 
Sciences - University of British Columbia 
Blackburn, George - Chief, Nutrition & Metabolism 
Laboratory - Beth Israel Deaconess Medical Center 
Heaney, Robert - Professor - Creighton University 
Hill, James - Associate Director of Research - University 
of Colorado 
Krauss, Ronald - Director, Atherosclerosis Research - 
Children’s Hospital Oakland Research Institute 
Pereira, Mark - Division of Epidemiology - University 
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Division of 
ResoonsibilitiedTasks 

l DMI l MilkPEP 
- Science development & 

management 
- Health Professional efforts 
- Licensing Scheme 
- Shared Consumer PR 
- Shared retail “trade” 

activities 
- PRIMARY FUNDING OF 

lQ04 

- 

- 
- 

- 
- 

- 
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Consumer Marketing 
Research 
Consumer Advertising 
Regulatory Strategy and 
Activity 
Shared consumer PR 
Shared retail “trade” 
activities 
PRIMARY FUNDING OF 
4Q03 
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SAG “Weighed In” 
on the Science 

l Evaluated the strengths and limitations of 
the scientific evidence relating dairy 
product consumption to 
- Weight loss 
- Fat loss 
- Preservation of muscle 
- Breakdown and burning of body fat 

l Identified areas for further research to 
evelop more aggressive claims in future 
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Healthy Weight With Dairy 
Warm Up Plan 
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Healthy Weight With Dairy 
Messaping 0 Core Concept: 

- Including dairy products in your weight loss diet plan is a 
healthy, effective way to lose weight 

l Mechanism support: 
- Calcium is part of the body’s natural system for regulation 

of fat metabolism 
l Observational Support: 

- Adequate dairy consumption is associated with lower body 
weight and reduced body fat 

l Unique Dairy Support: 
- Dairy products naturally provide calcium and other 

essential nutrients the body needs and is the source 
for 73% of of&. ica’s calcium intake 
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Healthy Weight With Dairy 
Warm Up Plan 
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“Calcium Weighs In ” 
Community intervention program to 
demonstrate dairy’s role in weight loss 
- Alliance with Dr. Hill’s American WeighTM 

More than 150 residents 
Encouraged to consume 
a day in their diet plan 

taught by RDs 
3 servings of dairy 

Participants are losing weight! 
- Average weight loss is 10 pounds per person 

after IO weeks.. .on-track to lose lb-24 pounds 
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Processor/Manufacturer/S/R 
Involvement in CWI Launch 

l Here’s how you can get involved 
- Sampling milk, cheese or yogurt 
- Donating a year’s supply of milk, cheese, or yogurt - 

announced on radio 
- Coupon giveaways 
- Tagging existing pre-event TV or radio ads 

l Sign-up form sent to MIF, NC1 and MilkPEP 
members last week; also posted in idfa.org and 
milkpep.org 
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Healthy Weight With Dairy 
Warm Uv Plan 

(Oct. 21) Launch of Healthyweightwithdairy.com 
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Healthy Weight With Dairy 
Warm UD Plan 
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Health Professional Outreach 

l Healthy weight kit available through National 
Dairy Council 

l Advertorial to appear in HP journals 
l Mailing and/or one-on-one briefings with key 

organizations 
l Feedback to date is that HPs are 

interested/intrigued, want to learn more 
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For More Information 

l Packet of information resides on idfa.org 
and milkpep.org, and will be mailed out 
next week 
- Copies of launch ad and media plan 
- Calcium Weigh In program fact sheet/sign up 

form 
- Q&A on program 
- Research study references 
- Case for the campaign/background on obesity 

crisis 
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Thank You! 

Any additional questions can be 
submitted to Tanika Manning at 

tmanning@idfa.org. 

This presentation resides on 
milkpep.org and idfa.org. 
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